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 Sustainability 
Awareness Campaign

During the first semester of 2022, the Sustaina-
bility Awareness Campaign was launched by the 
Directorate of Communications and Institutional 
Image of UPC. 

The objective of this initiative was to raise aware-
ness among the university community about sus-
tainability issues.  

Through articles on the Portal Conéctate and pie-
ces disseminated on institutional social media, 
information was shared about topics related to 
sustainability, the current context, and the actions 
taken by the university in compliance with Corpo-
rate Social Responsibility.  

The beneficiaries were the entire university com-
munity, consisting of 60,000 students and 2,500 
staff members.



Ollón Jaranero

Criollo culture is presented in an entertaining way 
through a criollo festival. 

In this way, it is intended for young people of current 
and future generations to reinforce national identity 
through Peruvian traditions, and to feel closer to crio-
llo culture through music, dance, and gastronomy. 

This event took place on Sunday, November 13th, 
from 2 - 5 p.m. 



Volunteer Work at
Niñoteca La Luz - Imagine 

Volunteer students from the Communications and 
Business Image program and the Audiovisual Pro-
duction Workshop course participated in setting up 
Niñoteca La Luz, an educational space for children in 
the Jicamarca community in Huachipa. 

The program aimed to build an educational and cultu-
ral space for the children of the community.  The acti-
vity was led by Professor Juan Yangali.



Kapchyi - The Fair: Connect 
with Your Inner Artist

The Audiovisual Communication and Interacti-
ve Media program sought to support Peruvian 
artists by promoting the Kapchyi Art Fair:  Con-
nect with Your Inner Artist.

The artistic fair aimed at the whole family took 
place in La Molina from 4:00 to 8:00 p.m. on 
November 12th, 2022.



Campus Zero Plastic

With the objective of progressively reducing 
and ultimately eradicating the consumption 
of single-use plastic across all our campuses 
and locations, including those generated by 
the acquisition of goods and services in our 
value chain, and in line with our commitment 
to SDG 13 Climate Action, a work plan was ini-
tiated in 2022 to implement the Plastic-Free 
Campus project. 

To achieve this, guidelines were developed to be 
followed by the entire UPC Community, so that 
they understand the importance of reducing 
plastic use and the goals and commitments we 
aim to achieve through the collective efforts of 
the entire community. 



UPC Environmental Brigade:
the new space in the fight
against climate change
The UPC Environmental Brigade is a training space for 
agents of change that seeks to promote environmental 
conservation and the fight against climate change.

The purpose of this initiative was to create an environ-
mental awareness and education program to generate a 
group of volunteers made up of UPC students, and thus 
contributing to SDG 13 “Climate Action” of the United Na-
tions 2030 Agenda. 

The topics covered in the program were diverse,  ranging 
from climate change focus to content related to green-
house gas emissions, responsible consumption, eco-effi-
cient habits, carbon credits in the market, renewable 
energy, among others.  

The aim was to contribute to environmental protection, 
applying a playful and participatory methodology that 

will promote the creation of innovative projects in the fi-
ght against climate change.  The activities were free and 
conducted virtually over seven sessions. 



Volunteer program 
Sembrando Cultura

The Directorate of University Life conducted the 
Volunteer Program Sembrando Cultura, an activi-
ty aimed at undergraduate students of UPC with 
the goal of promoting and facilitating voluntary 
work and social initiative within the UPC commu-
nity and society. 

“Sembrando Cultura” aims to democratize cultu-
re in the country to nurture good citizens.   The or-
ganization encompasses four social projects all 
focused on promoting culture, including: 
•	 Readers on the Go: Fostering reading habits. 
•	 Discovering My Peru: Cultural excursions. 
•	 The Trunk of Values: Values education. 
•	 Weavers of Stories: Women’s empowerment. 



Buddy Program

The Office of International Affairs was in char-
ge of the Buddy Program, a program aimed 
at helping a foreign fellow in the process of 
adaptation and integration into the university. 

The objective was to create synergies be-
tween UPC students and international stu-
dents to provide them with accompaniment 
and to help them adapt to UPC´s classes 
and culture.



Cultural Management Before, 
During, and After the Pandemic

The Directorate of University Life and UPC Cultu-
ral held the panel discussion “La gestión cultural 
antes, durante y después de pandemia” with the 
aim of understanding and reflecting on the state 
of cultural management, as well as the particula-
rities of the sector during the last years marked 
by the pandemic. It discussed how this has for-
ced cultural managers to reinvent their work to 
continue offering culture to the public. 

The panel discussion was attended by 141 par-
ticipants and was aimed at the general public 
through the Zoom platform.


